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GENERAL

Tirol Box is @ monthly subscription box bringing Tirol to people‘s homes. It contains carefully curated
products from Tirol, most of the products are handmade, of organic origin and of high quality. Each box
contains 5 to 12 products, ranging from food, over beauty towards lifestyle and home decor products.
The boxes are mostly gender-neutral. The value of each box is roughly 140 Euros and the overall box
can be purchased at a slighlty lower price (for example €127,-). Besides that, every month has a specific
motto and the products in each box reflect that motto. Apart from the motto, people do not know what's
in upcoming boxes. This creates a certain ,looking forward to“ experience and a surprise element.

As nearly all products in the box are handmade, it is not for the mass, as there is only a certain
amount of products available. Tirol Box can be considered like a club that only a limited amount of
people have access to. The ,club fee® so to speak is the monthly cost of the subscription box.

The target group consists of men and women aged between 30 and 65 that love Tirol
and have probably been to Tirol once or several times. They enjoy nature, love feeling
free, hate restrictions and ,norms®, treasure high quality, are willing to spend a little extra
on quality and handmade products of organic origin. They are happy to be a part of an
exclusive, little community that supports sustainability. They want to feel special and in-
dulge themselves in a surprise from a holiday destination they love, on a regular basis.

On the other hand, Tirol Box keeps the economic value in Tirol, sourcing products from local suppliers
and supporting their marketing with product videos. Tirol Box does not exploit people/suppliers
and children in third world countries. Tirol Box makes sure the value chain stays in the area.

Marketing shall be made via blogs, Tirol and Innsbruck blogs, Youtube with high-class video
content, hotels, Innsbruck airport etc. Marketing has to be done where Tirol lovers are.

Tirol Box Basic is a smaller and cheaper side product, containing a few, only consumable products (jams,
breakfast products etc.). Even though the Tirol Box Basic is not acitvely promoted, it helps to put po-
tential customers into the sales funnel for subscribing to the bigger, more expensive Tirol Box later on.

USP - UNIQUE SELLING PROPOSITION

The unique selling proposition lies in the fact that there is no subscription box for Tirolean products
yet (as per summer 2016). Also, people do not have to come to Tirol; Tirol comes to them.



LOGO

TIROL BOX TIROL BOX

The logo shows the Serles mountain chain and ,Tirol Box®* in a handmade, natural font - it
looks classic, elegant and timeless and has a lot of space to breathe (,feeling free®).

The font is called Trattatello and is included in iOS Yosemite. Several letters TIROL BOX
like R, X, L and O as well as the kerning have been manually optimized in or- TIROL BDX
der to make the logo look even more authentic and handmade. : -

The Serles mountain chain comes with a raw-looking stroke, more precisely: a coal-feather-stroke.
The Serles has a special myth about it. Bottom line: don‘t treat people bad, be respectful and good to
people. This is what Gamper & Wiggins do with Tirol Box too, they support the local farmers, the local
handicraft businesses, try their very best to go hand in hand with nature (recyclebale packaging) etc.

The logo shall mainly be used in creme on dark earth brown or dark earth brown on creme. However, it
can also be used in the corporate colours on white background.

TIROL BOX TIROL BOX




The logo can also be used like this:

TIROL BOX TIROL BOX
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PACKAGING DESIGN

TIROL BOX
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TIROL BOX BASIC
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thus make people more connected with the brand. The packaging front shall be split according to
the ,golden ratio® 8:5 in dark earth brown and colour. The top comes with creme logo and copy
in German. (English and French translations are to be found on the side flap.) The bottom shows

a coloured background corresponding with the chocolate flavour, featuring equivalent symbols.
Example: Bees illustrated with a coal-feather-stroke in a rich yellow colour with 10 % more black
than the background colour strip. German copy has a heavier font than foreign langauges.

Tiroler Edle chocolate is the only product that is included in every Tirol Box and Tirol Box Basic
(apart from July, August, September). This chocolate shall be branded in the Tirol Box style and

BRANDED CHOCOLATE
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COLOURS

IN FEST DER SINNE >

Die Kurzetappe des Tiroler Jakobsweges von Ellbogen nach Innsbruck
gehort zu den einzigartigen Erlebnissen auf dem Weg nach Santiago.

When thinking of Tirol, natural colours like brown (earth), green (grass), yellow (flowers), grey
(rocks) and blue (sky) come into place. The corporate colours of Tirol Box are reflecting all
these things. At the same time, the colours shall be used in a way so they look elegant and
timeless. This is why dark earth brown is used instead of black (wherever possible!) and creme
is used instead of white (wherever possible). Red is not used on purpose to not transport
anything aggressive and punchy. Tirol Box shall transport a feel of warmth and tranquility.

Please refer to the colour codes on the following page for more details.



PRIMARY COLOURS

creme

CMYK: 1-2-20-0
RGB: 253-247-218
HEX: fdf7da

earth brown dark

CMYK: 57-58-67-44
RGB: 88-77-65
HEX: 584d41

SECONDARY COLOURS

sky blue

CMYK: 53-2-1-0
RGB: 149-201-239
HEX: 95c9ef

earth brown middle

CMYK: 57-58-67-33
RGB: 98-86-72
HEX: 625648

grass green

CMYK: 56-0-87-0
RGB: 149-187-82
HEX: 95bb52

earth brown light

CMYK: 57-58-67-22
RGB: 108-95-80
HEX: 6¢5f50

flower yellow

CMYK: 0-12-98-0
RGB: 247-217-29
HEX: f7do1d

stone grey

CMYK: 20-11-12-30
RGB: 165-169-171
HEX: atagab
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Trattatello
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Am et ut qui tem qui dolest, vo[uft‘ur sequi as e, comnien istiafi denis min racpratur sofuftatius magninus mo conserion
P nonsends consed ut aut omnibicil inctatus resti volorum quam, veni temporpor mo Emflm' rebenditibus aﬁmgf erovit
e consenis ef insm, serum quo cuptios apeleni scimus venibitibus etur? Quis dolut optam et qui tempost (o cum solecta
sfcrufist‘em _:lui debita sendis milibeatet endi simusae este por alibus cus, omnimusam, omninint, coreperes esegui tem ea-
tiorem veium volorum (ictass imporibus andanimi, comnibilles venfiandit ut pos qui ius out [abore pa velicium vent.

Font , Trattatello” / Producer: James Grieshaber/ Format: TrueType, OpenType
Styles: 1 (but many gbyphs)

Source Serif Pro
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Am et ut qui tem qui dolest, voluptur sequi as et, comnien istiati denis min raepratur so-
luptatius magnimus mo conserion pa nonsendi consed ut aut omnihicil inctatus resti

volorum quam, veni temporpor mo beaqui rehenditibus aborerf erovit re consenis et

inum, serum quo cuptios apeleni scimus venihitibus etur? Quis dolut optam et qui tem-

post la cum solecta sperupistem qui debita sendis milibeatet endi simusae este por alibus

cus, omnimusam, omnimint, coreperes esequi tem eatiorem reium volorum lictass im-
poribus andanimi, comnihilles ventiandit ut pos qui ius aut labore pa velicium vent.

Font ,Source Serif Pro“/ Producer: Adobe / Format: OpenType
Styles: extra light, light, regular, semibold, bold, black

Source Sans Pro
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Am et ut qui tem qui dolest, voluptur sequi as et, comnien istiati denis min raepratur soluptatius
magnimus mo conserion pa nonsendi consed ut aut omnihicil inctatus resti volorum quam, veni tem-
porpor mo beaqui rehenditibus aborerf erovit re consenis et inum, serum quo cuptios apeleni scimus
venihitibus etur? Quis dolut optam et qui tempost la cum solecta sperupistem qui debita sendis milibeatet
endi simusae este por alibus cus, omnimusam, omnimint, coreperes esequi tem eatiorem reium volorum
lictass imporibus andanimi, comnihilles ventiandit ut pos qui ius aut labore pa velicium vent.

Font ,,Source Sans Pro“ / Producer: Adobe / Format: OpenType

Styles: extra light, extra light italic, light, light italic, regular, italic, semibold, semibold italic, bold, bold italic, black, black italic



Johanniskraut bud: 1 quad (,Geviert*) big, 1 quad distance between text and bud symbol, so the text can ,breathe®. The bud symbol has no coal stroke in order to not make the header look messy.
The bud symbol is mirrored on the other side of the header in order to beautifully frame the text.

8 Tirol Lifestyle im monatlichen Abo %
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4 Sterne, Tannheimer Tal
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,Solo ini qui rerio cum haris ex eiciis ma cus aut elis modi officil et quis veri occab incta vel ius
di am repra sequis solorum voloritatu. Event libus moluptatis aut ab incilliqui quam fugitatet
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June Wiggins, Hemel Hempstead, United Kingdom
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»Solo ini qui rerio cum haris ex eiciis ma cus aut elis modi officil et quis veri occab incta vel ius di
am repra sequis solorum voloritatum volut officae pa ea debit dolorem volorep udanitem audam
quati invendamus dunda voles plitia cone qui que dolupta nus is as quodio aligenem. Volor sit et

aut asitios et preribusdam nobit officit et aut qui.”

June Wiggins, Hemel Hempstead, United Kingdom

__.#___
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,Solo ini qui rerio cum haris ex eiciis ma cus aut elis modi officil et quis veri occab incta vel ius di
am repra sequis solorum voloritatum volut officae pa ea debit dolorem volorep udanitem audam
quatiinvendamus dunda voles plitia cone qui que dolupta nus is as quodio aligenem.”

June Wiggins, Hemel Hempstead, United Kingdom
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SECONDARY STYLE ELEMENTS

SERLES

The Serles mountain symbol comes from the logo and shall be used as the Favicon
for the website and social media picture posts for example. It must only
be used in the main corporate colours (earth brown or creme).

EDELWEISS SYMBOL WITH LINES

The Edelweifs is a very rare flower in the Alpine area and widely known as a symbol of rareness and
nature. The Edelweif is vectorized and comes with a coal-feather-stroke, including lines. It is used to

set a bottom line under copy. The dividing lines must only be used in combination with the Edelweil!

JOHANNISKRAUT BUD SYMBOL

TR/

To the left and right of big headers, there is a Johanniskraut bud symbol to sort of frame the
text and give it a more beautiful, centered look. The symbol is also used as a bullet point. It
comes without any stroke to not make it look messy in combination with the text.

EDELWEISS SYMBOLS EMPTY/FULL

¥ N I B8

Five Edelweifs symbols with coal-feather-stroke serve as rating starts for customer reviews online.



PRODUCT SYMBOLS

Every Tirol Box and Tirol Box Basic comes with a little booklet that describes the products in the
box. The booklet will be Gmund Straw 270 g paper to transport a feel of authenticity, rawness,
nature and quality. To make the products fit into the corporate design, all products are illustrated
with the ever-used coal-feather-stroke like the Alpine flowers. However, to make small symbols
look crisp on print (especially on nature paper), these symbols are printed in 100 % black.

ALPINE PLANT SYMBOLS

Arnika Edelweil’ Enzian Johanniskraut bud Johanniskraut flower

€

Leimkraut Ringelblume Zirbe branch Zirbe ,Tschutschn®

Typical plants in Tirol are vectorized and used as secondary style elements. The thought behind it:
The ingredients for the products in the Tirol Box grow out of Tirolean soil, the earth in Tirol nurtures
the products. Just like it nurtures the flowers/plants shown above as symbols. The symbols can stand
on their own as big illustrations (with coal-feather-stroke!) to spice up a lot of copy. The coal-feather-
stroke connects with the Serles icon in the logo. It gives everything a natural, authentic look. The
symbols have to be used in dark earth brown and have enough space to breathe around them.
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For big spaces, these Alpine plants can be used as an elegant pattern (a bit like Louis Vuitton), wi-

thout the coal-feather-stroke, in middle earth brown on dark earth brown background. The symbols
are 1cm wide and have a vertical and horizontal distance of 2 cm towards each other. This can be
used for the inside of a packaging, a dividing page in a brochure or other visual dividing elements.

DIVIDING LINES

Dividing lines in earth brown or stone grey with coal-feather-stroke can
be used in the shopping crate or where else needed.




PHOTOS

When using photos, the focus shall lie on the product (in the box), the Tirol Box itself or nature in Tirol. If
people are seen in the photo, the people must not look into the camera, but away from the cameral
When looking at the photo, you must have the feeling that you are the camera man. You have to feel
that you are the person in the picture looking away towards the mountain (for instance). Nature photos
or panoramic photos have to transport a feeling of freedom, no restrictions. Also close-ups can be used
to bring in some attention to detail, this goes very well with the attention to detail that the manufactu-
rers of the Tirol Box products put into their work. Also, no captions and no funky frames shall be used.

In order to give every photo a similar touch, the photos should have similar co-
lour filters that can be amended if the picture requires it. Recommendation:
+10% depth in lights/hues

curve filter to saturate the colours more

dynamic filter: -20% dynamics, +15% saturation

creme colour layer 40% darken
creme colour layer 20% colour
creme colour layer 5-30% soft light

left: without colour filter
right: with colour filter




PRINCIPLE OF ORDER

Design elements are generally placed centered, with plenty of empty room
around them to ,breathe” (no frames to be used!). This gives the content
more weight and transports a feeling of freedom and elegance.

//\,V\\ Helene Clara Gamper
[~ +43 (0)676 400 13 52
TIROL BO email@tirol-box.com

Gamper & Wiggins OG
StralBe und Hausnummer
A-6020 Innsbruck

The protection zone of the logo ,Tirol Box* is 2 ,Gevierte® left, right and bottom (= 2 x height
or width of a capital letter). On top of the logo, the protection zone is 1.5 ,Gevierte®.
The protection zone of the logo ,Tirol Box Basic® is like ,Tirol Box®, but only 1.5 ,Gevierte® on top.

'TIROL BOXm™
~ basic ~

Logo width (without protection zone, purely text) = 25 % of the page width (landscape format). For
square formats the logo width should be wider than 25% (roughly a third of the width is recom-
mended). However, the minimum width of the text in the logo must not be smaller than 30 mm.

The Serles mountain symbol always has to be placed on top of the layout. When
using flowers, they must always be placed below the Serles mountain, prefer-
ably at the bottom of the layout. This transports the logic that flowers/plants grow
from the bottom upwards, whereas the mountain is on top in the sky.



EXAMPLE BOOKLET

The booklet in the boxes measures 8 x 8 cm and has 6 to 12 pages (2 page steps, because
it is folded zig-zag). It is printed on Gmund Act Green Straw 270 g paper. The products are
always illustrated with the coal-feather-stroke, combined with the description in German and
English on one page. The German text shall always be above the English translation.

//\'\\
TIROL BOX

Sommer, Freunde, BBQ
Summer, friends, BBQ

¥

8-2016

A Zirm Drop Set %

Alpine Naturprodukte GmbH, Pitztal

Text Beschreibung deutsch. Text Beschreibung
deutsch. Text Beschreibung deutsch. Text
Beschreibung deutsch. Text Beschreibung laut
deutsch. Text Beschreibung deutsch. Text
Beschreibung deutsch.

Text Beschreibung englisch. Text
Beschreibung englisch. Text Beschrei-
bung englisch. Text Beschreibung
englisch. Text Beschreibung laut eng-
lisch. Text Beschreibung englisch.
Text Beschreibung englisch.

:D(A\A\‘Pv ﬂ”‘ikdom

Wir wiinschen Dir viel Freude mit Deiner Tirol
Box und einen herrlich-sonnigen August.
We wish you a lot of joy with your Tirol Box
and a wonderful August with a lot of sunshine.

#tirolbox f

¥

www.tirol-box.com
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EXAMPLE POSTCARD

Postcards with beautiful Tirol pictures and the Tirol Box branding are a good eye-catcher
and (free) give-away at hotel receptions, in tourist areas, local tourist shops, tourist informa-
tion offices etc. They shall be beautifully presented, transporting a feel of nature, quality and
tranquility. This is acchieved by presenting them on a beautifully crafted wood stand.

[ — :
TIROL BOX

EXAMPLE POSTCARD IN BOXES

Postcards in the Tirol Boxes represent the theme of the month and show the
number of the month on the front, to make them collectables.

/-/“"\-\__
TIROL BOX
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EXAMPLES SOCIAL MEDIA

TiRon BOX Testf:rma

F L 4 -
Gemeinschalt i ot |

Chronik Info Fotos LGeféllt mir'-Angaben Mehr =

I am a piece of text in ,,
German OR English and I
=simply look beautiful ;¢

I am a piece of text in ;
German OR English and I
§ simply look beautiful
' because I am so great.
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EXAMPLE BUSINESS CARD

For business partners (suppliers, promoters, etc.) business cards shall be handed out. The two different
flowers (Enzian for Helene and Arnika for Ashley) give an extra personal touch and are placed centered.

These business cards are never given out to end customers (buyers
of the box). They get the promotion cards (see page 21).

P
TIROL BOX

Helene Clara Gamper
+43 (0)676 400 13 52
email@tirol-box.com

Gamper & Wiggins OG
StrafRe und Hausnummer
A-6020 Innsbruck

Ashley Wiggins
+43 (0)660 392 55 77
email@tirol-box.com

Gamper & Wiggins OG
Strale und Hausnummer
A-6020 Innsbruck
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EXAMPLE LETTERHEAD/INVOICE

Also the letterhead/invoice shows an axial style.

A
TIROL BOX

Frau

Helene Clara Gamper
Philippine-Welser-Straffe 20a
A-6020 Innsbruck

Innshruck, am 30. Mai 2016

Rechnung Nr. 30052016-1

Servus Frau Gamper,

hiermit erlauben wir uns wie folgt in Rechnung zu stellen:

monatliches Abo Tirol Box, automatische Verlingerung € 127,-
finkl. 20% MWSE in Hdhe von €21,17)
Versand Deutschland € 20,

Leistungsreitraum: 21.5.2016-20.6. 116

Summe € 147,-

Ligforung: text toxt text text text bext text toxt bext text lext text toxt toxt text

Jahiiing; text bext text teort text bext text beart text bext text bext text et te

Windernufabalahring: text text fext toxt text text text bext toxt text text text text Text text text text text text text text bext text text text
text text text (et fext text text text text text text text text fext text teodd text text text text tec text fext text text text lext text fext

text text text text text text text text text text text text text text text text text text text text text text text text
text text text text text text text text text text text text text text text text text text text text text text text text

Herzliche Griifle aus Tirol,

text text text

W Firod-box.com

Gamper & Wiggins 0G
Archenweg 51, A-6020 Innsbruck
UID Wr. ATU12345678

Haftodnaink Innsbruck
BAN: ATE2 1234 1234 1234 1 234
SWIFRBIC: SWEAT22

24



WEBSITE

o
e

TIROL BOX

e

TIROL BOX

P
Inir klickan

Feel free o tell us what veu thisk and ghve us feedhack in the Wix Foram. 1 voo'd e 'o benefit from & profesional designer's
touch, hesd 1o the Wix Arena mad connect with ane of cur Wix Pro designers, Or if you seed mose Belp wr can siesply brpe
your questions into the Ssppont Forem and get nstast snswers. To keepoup 1o date with everythicg Wiz, inchuding tips and
thisgs we think are cool, fist head to the Wix Blog)

| —

Feel free o tell us what veu thisk and ghve us feedhack in the Wix Foram. 1 voo'd e 'o benefit from & profesional designer's
toock, hesd 1o the Wix Arena mnd connect with ane of oar Win Pro designers. Or if you sesd more Belp yoo can sissply bype
your questions inko the Szppost Forem and get stast answers. To keep up 16 date with everythicg Wis, inchiding tips and
thisgs we think are cool, fist head to the Wix Blog)

S *._._
m hlnr a Ichl‘r

Buttons have a coal-feather-stroke for a natural look and feel.
When hovering over with the mouse, the button turns into two lines.

Links in the main copy are underlined, when hovering over, the text turns grey. In the top na-
vigation menu, links are not underlined, but the text still turns grey when hovering over.
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